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A. ANNUAL PROGRAM PLANNING WORKSHEET (APPW) 

Program:  Broadcasting Planning Year:  2011 Last Year CPPR Completed:  2010 
 
Unit:  Languages and Communications Cluster:  Humanities Next Scheduled CPPR:  2012 

 
NARRATIVE:  APPW  
I. Broadcasting Program Outcomes:  

 
1. Demonstrate technical competence through effective use of industry standard equipment. 
 
2. Bring broadcast projects to completion by employing creativity, risk taking, critical 
thinking and time management. 
 
3. Write effectively to script standards, under deadline, for film and electronic media. 
 
4. Discuss the influence and significance of electronic media in contemporary society. 

 
II. Program Connections to College Mission, Vision and Values, Strategic Goals and/or 

College Master Plans:   

According to the Mission Statement: “All Cuesta students acquire the tools to be 
academically successful.”    In Broadcast Communications students become successful in 
the fields of Radio, Television, and Film, by creating projects with industry standard 
equipment.  

According to the Mission Statement:  “All Cuesta students must develop critical thinking 
skills and expertise, and learn to appreciate the contributions of all people in a diverse 
society.”   In Broadcast Communications students use critical thinking and confront 
international electronic media while discussing the influence and significance of 
electronic media in contemporary society.  

 

III. Appropriate Institutional Measurements/Data:  Analyze the institutional and program 
specific measurements (data and evidence) that are most relevant to your current program 
status, and indicate how attention to these measurements is reflected in program outcomes 
and assessment and/or student learning outcomes and assessment. 
 

The Broadcast Communications Department at Cuesta College contributes to IEO #8: 
Students successfully obtain and retain a job related to their vocational degree or certificate 
after one year of program completion/graduation. (CTEA Core Indicator 4P1).  For a small 
department, our students have had a long tradition of successfully finding jobs in our highly 
competitive field.  I currently have 20 students working in radio and television since 2007.   
This is reflected in Broadcast Communications commitment to educating students on 
industry standard equipment (SLO #1).   
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Also, Cuesta’s Broadcast Communications Department enjoys a tremendous reputation 
outside the county.  The department routinely attracts students from the San Joaquin Valley 
and as far as Reno, Nevada.  In a recent exit survey 30% of broadcasting students came from 
a county outside of San Luis Obispo. 
 

IV. Program Outcomes Assessment:  Summarize recent assessment efforts and assessment 
methods within the program.  Include an assessment cycle calendar if one is established. 
 
The Broadcasting Program currently offers two types of courses: lecture based and 
workshop based.  The assessment of lecture based courses is quizzes, tests, and papers given 
throughout the semester.  The assessment of workshop based courses is the completion of 
projects.  Additionally, students have been asked to complete exit surveys to evaluate their 
student success in achieving course outcomes.  Courses are assessed every year. 
 

V. Program Improvement(s):  Briefly summarize program changes and improvements since 
the prior APPW and/or CPPR based on analysis of outcome assessment results. 
 
Student learning outcome assessment data is currently being collected and analyzed to 
create a baseline.   However, to achieve this goal, since the last program review, all 
Broadcast Communications courses have been updated to student learning outcome 
standards, and assessment pathways have be created. 
 
 

VI. Program Development/Forecasting 
 
The Broadcasting program is currently developing online curriculum and designing new 
coursework in international cinema, screenwriting, and game design with Computer 
Science. In conjunction with Cuesta Marketing, Athletics, the County Office of Education 
and Cal Poly, Broadcasting is developing it electronic field production where students get 
real world experience and serve the community by providing live broadcasting services.  
Intermediate goals of the program in general include a television studio upgrade.  The 
current TV studio is 10 years old and can no longer be considered industry standard.  
Furthermore, the studio equipment has recently developed flaws that have inhibited us from 
meeting our production obligations for the County Office of Education and Athletics. 
 

VII. Anticipated Program and/or Scheduling Changes 
 

None at this time 

VIII. Facility Changes 
 

None at this time 

IX. Staffing Projections 
 

Before 2007 the Broadcasting Program hired a full-time Radio and Television Repair 
Engineer.  This engineer was let go due to his performance, however, the need for a person 
to repair and maintain expensive broadcasting equipment still remains.  The need is 
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exacerbated by the current age of the equipment (ten years or more) which continuously 
requires more and more repairs which are outside of the job descriptions of the instructors 
and the lab technician.  
 

X. Overall Budgetary Issues  
 

Because of program outcome #1, (demonstrate technical competence through effective use 
industry standard media equipment), the Cuesta Broadcasting TV studio and radio station 
are in need of an upgrade.  The facilities are ten years old and were constructed with used 
equipment.  It is no longer industry standard especially considering the transition from 
tapeless HD technology and the digital broadcasting mandate instituted by the FCC in 2009.  
Most colleges and universities with similar programs update their television facilities on a 
ten year cycle.     
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B. UNIT PLAN 

Unit:  Lang Comm Cluster:  Humanities Planning Year:  2011 
 

NARRATIVE:  Unit Plan 

Because of program outcome #1, (demonstrate technical competence through effective use 
industry standard media equipment), the Cuesta Broadcasting TV studio and radio station are in 
need of an upgrade.  The facilities are ten years old and were constructed with donated equipment.  
It is no longer industry standard especially considering the transition from tapeless HD technology 
and the digital broadcasting mandate instituted by the FCC in 2009.  Most colleges and universities 
with similar programs update their television facilities on a ten year cycle.  Current estimates 
require $650k for such a sufficient upgrade.  Other unfunded requests include:  3 Avid Editing 
Bays.  3 tapeless camcorders, software upgrades for Media Composer, Adobe CS5, Pro Tools, 
Simeon, Maya, QuickTime, 3D Max, and Studio Toolkit. All of the above non-funded purchases 
inhibit the program from fulfilling program outcome #1: demonstrate technical competence 
through effective use of industry standard media equipment. 

 
EXCEL WORKSHEETS:  Unit Plan  

 

• Worksheet D:  UNIT PLAN — Prior Year Unit Funding Requests Report  
• Worksheet E:  UNIT PLAN — Unit Plan Funding Requests 
• Worksheet T: UNIT PLAN – Technology Funding Requests 
• Worksheet F:  UNIT PLAN — Overall Unit Needs 
• Worksheet G:  UNIT PLAN — Prioritized List of Immediate Unit Needs 
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C. INSTRUCTIONAL COMPREHENSIVE PROGRAM PLANNING AND 
REVIEW (CPPR)  

Only to be completed by those programs scheduled for the year according to the institutional 
comprehensive planning cycle for instructional programs (i.e., every four years for CTE programs 
and five years for all other instructional programs), which is produced by the Office of Academic 
Affairs.  
 
Program:  Broadcasting Planning Year:  2011 Last Year CPPR Completed:  2008 
 
Unit:  Languages and  Communications Cluster:  Humanities   

 
NARRATIVE:  Instructional CPPR  

 
I. GENERAL INFORMATION AND PROGRAM OUTCOMES 

 
History:   
Cuesta College’s Broadcast Communications Program was founded by Eugene Sheldon and Ed 
English in 1969 and was developed by Bob Hartwig from the mid-seventies until his passing in 
2005.  The program was kept going by conscientious adjunct faculty under the supervision and 
support of the dean of humanities and the division chair until a full time faculty replacement was 
be hired.  
 
Mission:  
 The Broadcast Communications Program at Cuesta strives to maintain its well established and 
respected relationship with the media industry in the area. .  This is demonstrated by the number 
of students that intern locally and are employed by media businesses in the county.  The 
Broadcast Communication Program also serves the community by providing high quality career 
and technical education as well as articulation to various UC and CSU programs.  Core courses 
such as Introduction to Electronic Media, Video Studio Production, Field Production and Editing, 
& Basic Audio have been revised to conform to CSU and UC articulation guidelines. 
 
In order to produce students who can succeed in a rapidly changing society, the Broadcasting 
Communications program constantly strives toward replicating industry standard technology in 
the areas of radio, television and film.   

 
Faculty & Staff:  
 
Guy Rathbun – Instructor:  BCST 224A – Audio Production 
In addition to teaching basic and advanced audio production at Cuesta, Guy is also the Program 
Manager for Radio Station KCBX.  There, he hosts and produces Club Mackenzie, a weekly 
program featuring a sampling of music from the Jazz Age.  He also hosts the radio programs, 
Issues and Ideas, An Evening With… and Central Coast Forum.  
 
Wendy Wagoner – Instructor:  BCST 227:  Principles of Radio Broadcast Performance & BCST 
221 Introduction to Electronic Media. 
Wendy Wagoner has been working in broadcasting since 1983. Her career started at Fresno 
State's KFSR where she hosted a jazz show, anchored the news and wrote and produced "The 
Wine Report". Wendy's first job at a commercial radio station was KYNO/Fresno in 1983. After 
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graduating from Fresno State in 1985, she moved back to her home town in Santa Rosa, Ca. She 
was hired by KMGG as the full-time overnighter. By the time she left KMGG in 1989 was had 
been promoted to Operations Manager and was hosting mid-days.  In 1989 Wendy moved to 
Salinas where she was an on-air talent at KHIP. She eventually moved to San Luis Obispo and 
worked at KDDB, US 98 and was Traffic Director/Office Manager at KVEC. In 1992 she left 
broadcasting full-time to work at Cuesta College. She currently works in the Reprographics Dept. 
and as of 2005 teaches in the Broadcast Communications Dept. Wendy still works 
professionally in broadcasting doing voice work for KPRL in Paso Robles and she runs her own 
voice work business called Clear Voice Media. 
 
John Arno – Instructor BCST 221 Introduction to Electronic Media, BCST 223 Video Operations, 
BCST 224BCD Advanced Audio, BCST 225A Video Studio Production, BCST 225B Field 
Video Production and Editing, BCST 226 Writing for Electronic Media.  John comes to Cuesta 
after being the lead instructor of Media at College of the Siskiyous.  John completed his PhD. 
coursework at the University of California Riverside in Comparative Literature with an emphasis 
on Film and Visual Culture, completed his masters in Professional Writing with emphasis on 
electronic media and film from the University of Southern California where he completed his BA 
in Cinema Television Production.  John currently maintains his own video and animated graphics 
company.  His work can be seen on ABC, Verses, and Fuel-TV. 
 
Jonathan Inge – Broadcast Lab Technician.  Jonathan was hired after the last program review.  He 
replaced Gary Squibs.  Jonathan received his BA in Broadcasting from Arizona State.  He has 
worked as a producer at Comcast as a technician and producer of both in-studio and field 
productions.  He is currently completing his master’s thesis in film theory at San Jose State 
University.  

 
Program Goals:  

 
1. To enable students to become successful professional contributors in the electronic media 

industry and the community they serve; 
 

2. To expand program offerings in performance and technical abilities while pursing increased 
enrollment; 
 

3. To continue to upgrade the facilities and equipment to industry standards. 
 

 
Program Outcomes: 

 
1. Demonstrate technical competence through effective use of industry standard media 
equipment 
 
2. Bring broadcast projects to completion by employing creativity, risk taking, critical 
thinking and time management 
 
3. Write effectively to script standards, under deadline, for film and electronic media 
 
4. Discuss the influence and significance of electronic media in contemporary society 
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II. PROGRAM CONNECTIONS TO COLLEGE MISSION, VISION AND VALUES, 

STRATEGIC GOALS, AND/OR COLLEGE PLANS 
 

According to the Mission Statement: “All Cuesta students acquire the tools to be academically 
successful.”    In Broadcast Communications students become successful in the fields of Radio, 
Television, and Film, by creating projects with industry standard equipment.  

According to the Mission Statement:  “All Cuesta students must develop critical thinking skills 
and expertise, and learn to appreciate the contributions of all people in a diverse society.”   In 
Broadcast Communications students use critical thinking and confront international electronic 
media while discussing the influence and significance of electronic media in contemporary 
society. 
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PROGRAM DATA ANALYSIS AND PROGRAM-SPECIFIC MEASUREMENTS 

(Data provided by Office of Institutional Research – Ryan Cartnal) 
 
According to the nine semesters of institutional research data, Broadcasting enrollment grew 20% 
from ’05-‘06 to ’06-‘07, dipped in ’08-‘09, then grew 40% in ‘09.  FTES grew 8% from ’05-’06 to 
’07-’08 then growth skyrocketed to 46% from ’08-‘09 to ’09-’10.  The average annual success rate 
in the Broadcasting Program nearly conforms to a bell curve at 71%.  The average annual retention 
rate for Broadcasting is 88% which is higher than comparable programs such as Art, Drama, and 
Journalism, and higher than the college as a whole.   
 
This data shows that the Broadcasting program is a strong, growing program with high retention 
rates despite being a program that is heavily dependent on the purchase of new technology and is 
continually a program in which the district has yet to invest any capital equipment.   
 

III. CURRICULUM REVIEW 

A. REVIEW OF COURSE OFFERINGS:  Currently the Broadcasting Program offers only 
on-site instruction; however, Wendy Wagoner is developing two online courses one for 
BCST 221, Introduction to Electronic Media, and BCST 227 Principles of Radio 
Broadcast Performance.  Lecture courses such as Video Operations could be modified for 
an online environment; however, production courses would require students to invest in 
hundreds even thousands of dollars of equipment to complete projects.   

B. REVIEW OF PREREQUISITE/CO-REQUISITE/ADVISORY VALIDATION.  To 
better suit the needs of our student population, all prerequisite/co-requisites were changed 
to advisories.  While students may not follow the traditional course track, students who 
are unsure whether they should pursue the Broadcasting AA, first take the courses in 
which they are interested, regardless of the order.  If they enjoy those courses, they then 
pursue the AA. 

C. ACTIVITIES THAT MAKE CONTRIBUTIONS TO THE PROGRAM:  The 
Broadcasting Program currently has developed partnerships with the County Office of 
Education, Cal Poly Athletics, and Cuesta Athletics in order to provide live video 
programming to the community.  Although some administrators criticize these activities 
as being overly weighted towards athletics, these activities give the students experience 
on nearly a million dollars of video production equipment at no cost to the college, and 
they do not require any copyright fees to televise. 

D. CHANGES AND RECOMMENDATIONS TO CURRICULUM:  Our advisory 
committee has recommended the creation of a course in world cinema, and cross-listed 
course in performance for television, and a cross-listed course in non-linear post-
production, and a cross-listed course in sports broadcasting.  These courses have been 
written but not submitted because it was communicated to the department by the dean 
that because of the recent budget crisis, new courses are not encouraged. 

 
IV. PROGRAM OUTCOMES, ASSESSMENTS AND IMPROVEMENTS:  Narrative 

A. At the present time, the Broadcasting Program has only collected one semester’s course 
assessment data, and has yet to compile any program assessments at this time. 

B. Connections of  Program Goals and Program Outcomes: 
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Program goal #1 is connected to all program outcome #1, #2, #3, & #4. 

Program goal #2 is connected to program outcome #1 

Program goal #3 is connected to program outcome #1 

 

C. Describe connection of course-level SLOs to program-level SLOs 

 
BCST 221, Introduction to Electronic Media 
1. Trace the evolution of electronic media from preexisting mass media to the present day 
connects to program outcome #4. 
 
2. Distinguish between the various parts of the communication process and how they apply to 
electronic media connects to program outcome #4 
 
3. Discuss the influence and significance of electronic media in society connects to program 
outcome #4 
 
4. Discuss the influence of laws, regulations, and ethics on electronic media connects to program 
outcome #4 
 
5. Compare and contrast operations of electronic media in disparate cultures and 
geographiclocations connects to program outcome #4.   
 
BCST 223, Video Operations 
1. Identify industry standard television audio and video equipment with proper terminology 
connects to program outcome #1 
 
2. Practice the proper usage of video and audio equipment connects to program outcome #1 
 
3. Illustrate the proper signal flow of a chain of video and audio equipment connects to program 
outcome #1 
 
4. Distinguish the aesthetic aspects of present and past television productions connects to 
program outcome #1 
 
BCST 224A, Audio Production 
1. Demonstrate knowledge of audio theory, acoustics, waveforms, and instruments connects to 
program outcome #1 and #2 
 
2. Identify the operational elements of a professional audio system by indicating the location 
ofitems in the college radio station and explaining their proper function  connects to program 
outcome #1 
 
3. Follow established procedures to set-up and appropriately operate audio equipment for 
variousproduction projects connects to program outcome #1 
 
4. Demonstrate the use of digital technology to acquire, edit, process, and mix audio 
elementstogether for a finished program connects to program outcome #1 
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5. Successfully produce a live performance, demonstrating through finished “master tape” and 
written rationale, his/her knowledge of audio techniques connects to program outcome #1 
 
BCST 224B, Advanced Audio 
1. Practice on-air voice and on-air personality skills commonly used in professional audio work 
connects to program outcome #2 
 
2. Practice producing commonly required radio production assignments  connects to program 
outcome #2 
 
3. Practice basic proficienciey on audio editing and effects software connects to program 
outcome #1 and #2 
 
4. Practice effective constructive criticism of both professional and student radio work connects 
to program outcome #2 
 
5. Maintain an entry level managment position at a college radio station connects to program 
outcome #1 

 
BCST 224C, Advanced Audio 
1. Practice on-air voice and on-air personality skills commonly used in professional audio work 
connects to program outcome #2 
 
2. Practice producing commonly required radio production assignments  connects to program 
outcome #2 
 
3. Practice basic proficienciey on audio editing and effects software connects to program 
outcome #1 and #2 
 
4. Practice effective constructive criticism of both professional and student radio work connects 
to program outcome #2 
 
5. Maintain an entry level managment position at a college radio station connects to program 
outcome #1 
 
BCST 224D, Advanced Audio 
1. Practice on-air voice and on-air personality skills commonly used in professional audio work 
connects to program outcome #2 
 
2. Practice producing commonly required radio production assignments  connects to program 
outcome #2 
 
3. Practice basic proficienciey on audio editing and effects software connects to program 
outcome #1 and #2 
 
4. Practice effective constructive criticism of both professional and student radio work connects 
to program outcome #2 
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5. Maintain an entry level managment position at a college radio station connects to program 
outcome #1 
 
BCST 225A, Video Studio Production 
1. Practice the proper operations of various television studio equipment including: cameras, 
teleprompter, lights, microphones, audio console, graphics generator, switcher, camera control 
nits, and communications equipment connects to program outcome #1 and #2 
 
2. Practice entry-level skills in the technical and aesthetic aspects of television production by 
producing from idea to broadcast short in-studio television programs suitable for broadcast on 
local public access stations or on Internet video sites connects to program outcome #1 and #2  
 
3. Discuss TV studio history and aesthetics connects to program outcome #4  
 
BCST 225B, Introduction to Video Field Production and Editing 
1. Practice the proper terminology and use of ENG & EFP television equipment connects to 
program outcome #1 and #2 
 
2. Practice knowledge of field production safety and basic postproduction techniques connects to 
program outcome #1 and #2 
 
3. Produce short, on-location video assignments suitable for broadcast on local public access or 
internet video sites connects to program outcome #1 and #2 
 
4. Analyze and discuss the aesthetics of both professional and college level video productions 
connects to program outcome #4 

 
BCST 226, Writing for Electronic Media 
1. Practice professional formatting for various broadcast copy including dramatic, sitcom, PSA, 
commerical, news, animation, games, the Internet connects to program outcome #3 
 
2. Distinguish the basic aesthetic components of scripts written for electronic and visual media 
connects to program outcome #3 and #4 
 
3. Critically analyze various professional and student scripts, tapes, film programs, and 
commercial announcements using proper terminology connects to program outcome #3 
 
4. Create, revise and improve scripts by effective writing and rewriting connects to program 
outcome #3 
 
BCST 227, Principles of Radio Broadcast Performance 
1. Utilize techniques to improve speaking voice connects to program outcome #2 
 
2. Exhibit the skills of an effective announcer connects to program outcome #2 
 
3. Display the skills for proper radio music announcing connects to program outcome #2 
 
4. Interpret communications messages for a variety of audiences connects to program outcome 
#2 
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5. Develop critical on-air interviewing skills connects to program outcome #2 
 
6. Develop effective news reading skills connects to program outcome #2 
 
7. Develop methods of self-improvement connects to program outcome #2 
 
8. Explore future announcing trends in new media connects to program outcome #2 
 
9. Develop an effective air check and resume for a career in broadcasting connects to program 
outcome #2 
 
BCST 330A, 330B, 330C. 330D Television Internship 
1. Apply priviously gained knowledge of television production methods to a professional, 
regularly scheduled, in-studio or field television production connects to program outcome #1 and 
#2 
 
2. Apply previously gained knowledge of college, television production equipment to quickly 
demonstrate the proper usage of high-end, professional video and audio equipment during a 
professional, regularly scheduled, in-studio or field television production connects to program 
outcome #1 and #2 
 
 
3. Consistently practice professional work habits and initiate timely actions to fulfill various 
production tasks with little to no supervision connects to program outcome #1 and #2 

 

 

D. Recommend changes and updates to program funding goals based on assessment of SLOs 
No changes or updates to program funding goals at this time 

 
V. PROGRAM STUDENT LEARNING OUTCOMES/ASSESSMENTS:  Worksheets 

 
VI. END NOTES (If Applicable) 

Please refer to survey 
data.
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CAREER TECHNICAL EDUCATION (CTE) TWO-YEAR PROGRAM REVIEW 

Program:  Broadcasting  Planning Year:  2011 
Unit:  Languages and Communications Cluster:   Humanities     
Last Year of CPPR/Voc. Ed Review: 2010     

 
 

NARRATIVE:   
 
I. Meets a documented labor market demand. 

The Educational Master Planning Environmental Scan Data and Resources show that for the 
highly lucrative positions of radio/television producers and directors, there are currently 26,600 
employed in the state of California with 1080 annual job openings each year.  California is also 
served by 8,900 film and television editors with 310 job openings each year and 2,400 Radio 
and Television instructors with 80 new openings each year, and 4,500 radio and television 
personalities with 130 new openings expected each year.  In total, these labor figures are higher 
than comparable programs such as drama, journalism and photography.  The market is also 
expected to grow further as film stock is being replaced with electronic media, and the 
distribution networks shift to online and other electronic modalities.  Furthermore, employers 
will be replacing those versed in “old media” with those versed in new technologies such as 
high-definition production, 3-D, tapeless workflows, computer based graphics and non-linear 
post production.    Additionally this data only reflects the high-end job titles.  Entry level and 
mid-level jobs such as production assistants, floor directors, graphics operators, program 
directors, audio engineers, and camera operators were not represented in this data.  Finally, 
despite increased globalization, radio, television, and film production markets in California 
have not shrunk.  On the contrary, radio, television, and film production in California dominate 
markets worldwide.  To the best of my knowledge, this cannot be said for any other vocational 
program. 

 
II.  Does not represent unnecessary duplication of other manpower training programs in the area. 

The Broadcasting Program does not duplicate any training programs in this area. 
 
III.  Is of demonstrated effectiveness as measured by the employment and completion success of its 

students. 
 

Perkins IV Program Performance data for the 2004-2007 show that the Broadcasting Program 
is generally exceeding Perkins criteria for core indicators program totals except for the 2006-
2007 school-year.  The period 2005-2007 reflects data taken just before lead instructor and 
division chair, Bob Hartwig’s sudden death and before the hiring of a new lead instructor for 
the 2007-2008 school-year.  Regardless, Core Indicator One, Skill Attainment was above 
Perkins requirements and state averages all but the last year of reporting.  Core Indicator Two, 
Certificates Degrees and Transfers, was above Perkins requirements in all areas except 
underrepresented populations, which corresponds with the demographics of our district.  Core 
Indicator Three, Persistence and Transfer are generally lower than Perkins requirements, but as 
Bob Hartwig wrote in his last program review, Broadcasting students tend to get jobs in radio, 
television, and film, before finishing their degree.  After all, radio, television, and film are 
industries in which demonstration of skill attainment is much more important certification.  
Furthermore, Broadcasting currently does not offer a certificate program, which would increase 
these numbers.  Core Indicator Four, Employment was higher than Perkins standards for all 
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years except for 2006-2007.  This can be attributed to the absence of a fulltime instructor to 
manage Broadcasting’s internship program.  An internship program requires finding 
employers, screening applicants, setting and enforcing policy, processing documentation, 
grading, reviewing effectiveness, etc...  Yet, at Cuesta internships are not a part of an 
instructor’s teaching load, ergo not attractive to adjuncts. 
 
Possible program improvements include:  reorganizing marketing and outreach tools to include 
more underrepresented populations, increase current and former student networking and 
tracking, creating a certificate programs with concentrations in either radio, television, or film 
and creating certificate programs with associated programs such as Computer Science and 
Journalism. 
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PERKINS IV Program Performance Trend Report 

 

 

 Core Indicator One - Skill Attainment 
 

 

 2009-2010 
 

Fiscal Year Planning 
 

 

 
  

DISTRICT: SAN LUIS OBISPO  COLLEGE: CUESTA    
4-DIGIT TOP CODES 
  

  

                      

 0604 Radio and Television  

    Percent Count Total 

  2004-2005 2005-2006 2006-2007 2004-2005 2005-2006 2006-2007 2004-2005 2005-2006 2006-2007 

Program Area Total 100.00 96.30 89.29 19 26 25 19 27 28 

Female  100.00 100.00 100.00 4 7 9 4 7 9 

Male  100.00 95.00 84.21 15 19 16 15 20 19 

Non-traditional  100.00 100.00 90.00 4 6 9 4 6 10 

Displaced Homemaker  100.00   100.00 1 0 1 1 0 1 

Economically Disadvantaged  100.00 100.00 88.24 5 8 15 5 8 17 

Limited English Proficiency  100.00 100.00   1 1 0 1 1 0 

Single Parent  100.00   100.00 1 0 2 1 0 2 

Students with Disabilities  100.00 100.00 80.00 2 2 4 2 2 5 

Technical Preparation        0 0 0 0 0 0 

Migrant       0 0 0 0 0 0 

                      

District 100.00 96.30 89.29 19 26 25 19 27 28 

State 95.96 94.91 94.80 14,148 26,928 40,092 14,743 28,372 42,289 

 0614 Digital Media  

                      

6-Digit Top Codes on following page. 

Success rate less than 92.46% is shaded 

Indicator One: Skill Attainment - GPA 2.0 or Above - 92.46% Performance Goal 
 

 

    

 Indicator One uses 2006-2007 enrollments in Apprenticeship, Advanced Occupational or Clearly Occupational courses (coded with SAM 
Priority codes A-C). Students may be enrolled in more than one program area and may be included in more than one population grouping. 
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PERKINS IV Program Performance Trend Report 

 

 

 Core Indicator Two - Total Completions - Certifications, Degrees and Transfer 
 

 

 2009-2010 
 

Fiscal Year Planning 
 

 

 
  

DISTRICT: SAN LUIS OBISPO  COLLEGE: CUESTA    
4-DIGIT TOP CODES 
  

  

 0604 Radio and Television  

    Percent Count Total 

  2004-2005 2005-2006 2006-2007 2004-2005 2005-2006 2006-2007 2004-2005 2005-2006 2006-2007 

Program Area Total 66.67 77.78 82.35 6 14 14 9 18 17 

Female  50.00 100.00 83.33 1 5 5 2 5 6 

Male  71.43 69.23 81.82 5 9 9 7 13 11 

Non-traditional  50.00 100.00 85.71 1 4 6 2 4 7 

Displaced Homemaker        0 0 0 0 0 0 

Economically Disadvantaged  66.67 100.00 72.73 2 6 8 3 6 11 

Limited English Proficiency    0.00   0 0 0 0 1 0 

Single Parent      0.00 0 0 0 0 0 1 

Students with Disabilities    100.00 100.00 0 1 3 0 1 3 

Technical Preparation        0 0 0 0 0 0 

Migrant       0 0 0 0 0 0 

  

District 66.67 77.78 82.35 6 14 14 9 18 17 

State 77.23 80.18 78.88 4,738 9,960 14,630 6,135 12,422 18,547 

 0614 Digital Media  

6-Digit Top Codes on following page. 

Success rate less than 66.13% is shaded 

Indicator One: Skill Attainment - GPA 2.0 or Above - 66.13% Performance Goal 
 

 

    

 Indicator One uses 2006-2007 enrollments in Apprenticeship, Advanced Occupational or Clearly Occupational courses (coded with SAM 
Priority codes A-C). Students may be enrolled in more than one program area and may be included in more than one population grouping. 
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PERKINS IV Program Performance Trend 
Report 

 

 

 Core Indicator Three - Persistence and Transfer 
 

 

 2009-2010 
 

Fiscal Year Planning 
 

 

 
  

DISTRICT: SAN LUIS OBISPO  COLLEGE: CUESTA    
4-DIGIT TOP CODES 
  

   

 0604 Radio and Television  

    Percent Count Total 

  2004-
2005 

2005-
2006 

2006-
2007 

2004-
2005 

2005-
2006 

2006-
2007 

2004-
2005 

2005-
2006 

2006-
2007 

Program Area Total 78.95 76.92 82.14 15 20 23 19 26 28 

Female  75.00 100.00 77.78 3 7 7 4 7 9 

Male  80.00 68.42 84.21 12 13 16 15 19 19 

Non-traditional  75.00 100.00 80.00 3 6 8 4 6 10 

Displaced Homemaker  100.00   100.00 1 0 1 1 0 1 

Economically 
Disadvantaged  80.00 100.00 76.47 4 8 13 5 8 17 

Limited English 
Proficiency  100.00 0.00   1 0 0 1 1 0 

Single Parent  100.00   50.00 1 0 1 1 0 2 

Students with 
Disabilities  100.00 100.00 100.00 2 2 

5 
2 2 

5 

Technical Preparation        0 0 0 0 0 0 

Migrant       0 0 0 0 0 0 

  

District 78.95 76.92 82.14 15 20 23 19 26 28 

State 85.34 84.54 84.16 12,554 23,782 35,476 14,711 28,130 42,155 

   

6-Digit Top Codes on following page. 

Success rate less than 82.18% is shaded 

Indicator One: Skill Attainment - GPA 2.0 or Above - 82.18% Performance Goal 
 

 

    

 Indicator One uses 2006-2007 enrollments in Apprenticeship, Advanced Occupational or Clearly Occupational courses (coded with SAM 
Priority codes A-C). Students may be enrolled in more than one program area and may be included in more than one population grouping. 
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PERKINS IV Program Performance Trend 
Report 

 

 

 Core Indicator Four - Employment 
 

 

 2009-2010 
 

Fiscal Year Planning 
 

 

 
 

0604 Radio and Television  

    Percent Count Total 

  2004-
2005 

2005-
2006 

2006-
2007 

2004-
2005 

2005-
2006 

2006-
2007 

2004-
2005 

2005-
2006 

2006-
2007 

Program Area Total 80.00 92.86 75.00 4 13 9 5 14 12 

Female  50.00 100.00 66.67 1 3 2 2 3 3 

Male  100.00 90.91 77.78 3 10 7 3 11 9 

Non-traditional  50.00 100.00 75.00 1 2 3 2 2 4 

Displaced Homemaker        0 0 0 0 0 0 

Economically 
Disadvantaged  100.00 100.00 75.00 1 3 6 1 3 8 

Limited English 
Proficiency    100.00   0 1 0 0 1 0 

Single Parent      0.00 0 0 0 0 0 1 

Students with Disabilities     66.67 0 0 2 0 0 3 

Technical Preparation        0 0 0 0 0 0 

Migrant       0 0 0 0 0 0 

  

District 80.00 92.86 75.00 4 13 9 5 14 12 

State 75.13 77.87 78.32 3,075 6,664 9,733 4,093 8,558 12,427 

  

6-Digit Top Codes on following page. 

Success rate less than 79.50% is shaded 

Indicator One: Skill Attainment - GPA 2.0 or Above - 79.50% Performance Goal 
 

 

    

 Indicator One uses 2006-2007 enrollments in Apprenticeship, Advanced Occupational or Clearly Occupational courses (coded with SAM 
Priority codes A-C). Students may be enrolled in more than one program area and may be included in more than one population grouping. 

 

  Version 1.0 
 

 

Page 2 of 3 
 

 Source: CCCCO MIS Database 
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In the last three years the program has unofficially documented the following success stories 
from the Cuesta Broadcasting Program.  This list is not comprehensive. 
 
Esther L Guardado 2008, hired as production assistant at KSBY-TV, San Luis Obispo 
Shane Wright 2008-2010 transfer to CSU Northridge film school 
Frankie Van Hooser 2007-2008 Director, “Day Break” KSBY-TV, San Luis Obispo 
Brett Kelly 2008-2010 transfer to SF State Television Program 
Sam McDonald 2008-2010 production assistant, KSBY News 
Nick Coy 2008-2010 transfer to San Jose State in “Radio, Television, Media.” 
Drew Levine 2008-2011 board operator COAST 101.3  
Amber Rose Turk 2009-2010 Public Service Director/On-Air Talent KTRO 92.1 FM 
Robyn Hill 2007-2009 transfer to USC film school 2009 currently works at KSBY TV;2010 
launched marketing video “Mad Spice Party” 
Ben Drake 2008-2009 transferred to CSU Northridge Film School 
Charles Lopez, editor, production crew Aspect Studios, San Luis Obispo; transferred to UC 
San Diego 
Joel Vanzeventer, producer, commercials and event videos, VanzVideo, San Luis Obispo 
Bryson Valente, KSBY field operator 
Christophe Vaughn 2007-2009 transfer to CSU Northridge Film School 
Melissa Brooks, 2008-2010, transferred to Cal State Northridge film program 
Brian Der Geribedian, 2005-6, 2009, video producer San Luis Obispo Co., Department of 
Media and Public Relations (Fall 2010) 
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D. STUDENT SERVICES COMPREHENSIVE PROGRAM PLANNING AND 

REVIEW (CPPR):   

Not applicable this year 

Only to be completed by those programs scheduled for the year according to the institutional 
comprehensive planning cycle (i.e. every two or five years). 
  


